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Web analytics is an important and essential tool that helps business operations to run in a more efficient and effective manner. Not only does aid in helping understand consumer behavior but also predict any future trends that could shape the mode of operations to help in growth and development of an organization or entity. Taking this into account, this section will examine the concepts and theories that relate to the article under analysis. The section will describe, compare and contrast the differences and similarities of the insights provided in the article with those presented in class context. 
Firstly, it is imperative to point out that web analytics have allowed proper identification of online customers through online numerical identification of the relevant people and understanding as well as knowing the respective persons and their interests in business entities. Web analytics nevertheless have certain specific challenges that have emerged irrespective of the technological advancement. Such incorporate the inability to enable counting of duration, inability to count visits, statistical probabilities not counting, and technical issues within the web analytics as well as problems with log analysis issues. Other challenges, drawbacks or disadvantages that I conquer with that have been addressed include spiders and robots within search engines that must differentiate humans from robots. In addition to the above, the article takes into consideration the issues of caching and cache busting, wake turbulence in the case of log analysis, time changes, user resistance and finally transversal losses in cases of the transversal losses (Marz and Warren, 2015). 
Taking the above discussion into context, the study in the article as well as class teachings indicate that despite the recent achievements of web analytics, the tool is in its infancy stage and is experiencing quite a number of challenges. Nevertheless, web analytics knowledge has enabled the world to achieve major global goals that would otherwise have remained undoable. Hence it is vital to note that web analytics is a dynamic tool that is fundamental for the success of organizations and will play huge roles in impacting success in the coming years (Sharda, Delen, Turban and Aronson, 2014). 
This article nevertheless has provided different and wide dimensions under which web analytics has been influential to the business sector in terms of growth and development of the sector through understanding trends and predicting future models. Measuring web traffic through evaluating the number of viewers visiting a particular website and from where they are coming and assessing the key words. Visitors’ count which reflects the number of people who visit a site as a particular timeline is also an essential factor in the web analytics. Also, track bounce rates and an organization’s ability to identify target markets for business operations are also essential and important affairs that could be achieved through web analytics. The article has therefore provided critical ideologies and mindsets regarding the significance and importance of web analytics at business platform. 
It is also clear that organizations or rather business entities have utilized web analytics to provide insight into the performance of a website. Such tools include the web analytics as Good analytics. I feel that numbers are essential in any corporation. They are hard to ignore or hide as they are quite easy to compare and contrast. Therefore, evaluating performance can be conducted through assessing ability to achieve organization goals and monitoring them. Other essential significant beneficiaries of web analytics include competitive intelligence tools, experimentation and testing tools, voice of customer tools. Taking the above information into consideration, it is clear that web analytics can be viewed in different dimensions. All these can be advantageous and disadvantageous in their own ways and perspectives. However, it is only essential to take the necessary steps that seek to help business enterprises grow and develop in the right manner (Jarvinen and Karjaluoto, 2015). 
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